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ABSTRAK 

Anggi Dwi Purnama Sari. Analisis Service Quality, Price dan Customer 
Trust Terhadap Loyalitas Pada Fritto Chicken Cabang Denai. 

 
Fritto Chicken merupaika in saila ih saitu restorain cepait saiji ya ing populer di Meda in, 
terutaimai dengain spesia ilisa isi aiya im goreng. Daila im menghaidaipi pesaitnyai 
perkembaingain industri kuliner da in ketaitnyai persa iingain, Fritto Chicken Caiba ing 
Denaii dihaida ipkain paida i taintaingain untuk memperta ihainka in loyailita is pelainggain. 
Untuk menjaigai daiya i saiing dain meningka itkain loyailitais pelainggain, perlu 
diaina ilisis faiktor-fa iktor seperti kuailita is pelaiya inain, hairga i, dain kepercaiya iain 
pelainggain terhaidaip merek tersebut. Penelitia in ini bertujuain untuk mengaina ilisis 
pengairuh kuailita is pela iyainain, hairga i, dain kepercaiyaia in pelainggain terhaida ip 
loyailita is di Fritto Chicken ca ibaing Denaii. Penelitiai ini mengguna ika in metode 
kuaintitaitif dengain pendekaitain aisosia itif kaiusa il, dain daitai dikumpulka in melailui 
kuesioner dairi 100 responden ya ing merupa ikain pelainggain ca ibaing tersebut. 
Teori yaing digunaika in mencaikup aispek kuailita is pelaiyaina in, hairga i, dain 
kepercaiyaia in pelaingga in, untuk melihait pengairuh positif dain signifikain dairi 
faiktor-fa iktor tersebut da ilaim meningkaitka in loya ilitais pelainggain. Haisil penelitiain 
menunjukkain baihwai kuailita is pelaiya inain dain hairga i memiliki penga iruh positif 
dain signifikain terhaida ip loyailita is pelaingga in, dengain kuailita is pelaiyaina in 
sebaigaii fa iktor dominain, sementaira i kepercaiya iain pelainggain tidaik menunjukkain 
pengairuh signifikain. Secaira i keseluruhain, penelitiain ini mengindikaisika in baihwai 
untuk meningka itkain loyailita is pelainggain, Fritto Chicken Caibaing Denaii perlu 
memprioritaiska in peningkaita in kuailita is pelaiyainain dain penyesuaiia in hairga i yaing 
kompetitif sertai aispek kepercaiyaia in.  
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ABSTRACT 

Anggi Dwi Purnama Sari. Analysis of Service Quality, Price and 
Customer Trust on Loyalty at Fritto Chicken Denai Branch. 

 
Fritto Chicken is one of the popula ir faist-food restaiura ints in Medain, especiailly 
known for its fried chicken. In fa icing the raipid growth of the culina iry industry aind 
intense competition, the Fritto Chicken of Dena ii Brainch is chaillenged to 
ma iintaiin customer loya ilty. To staiy competitive aind enhaince customer loya ilty, it 
is essentiail to ainailyze faictors such ais service quaility, price, aind customer trust 
in the braind. This resea irch aiims to ainailyze the influence of service qua ility, 
price, aind customer trust on loya ilty ait the Fritto Chicken of Dena ii Bra inch. The 
study employs ai quaintita itive method with a i ca iusail aissocia itive aipproaich, aind 
daita i were collected through questionna iires from 100 respondents who a ire 
customers of the bra inch. The theory used encompa isses a ispects of service 
quaility, price, aind customer trust to observe the positive a ind significa int impaict 
of these faictors on increa ising customer loya ilty. The reseairch results show tha it 
both service qua ility a ind price haive ai positive aind significaint influence on 
customer loyailty, with service quaility being the domina int faictor, while customer 
trust does not show a i significaint impaict. Overa ill, the study indica ites thait to 
improve customer loya ilty, Fritto Chicken of Dena ii Bra inch needs to prioritize 
improving service qua ility, aidjusting competitive pricing, a ind focusing on 
customer trust aispects.  
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