DAFTAR ISI

HALAMAN PENGESAHAN w.oitimcsmmssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssassssssssssssssssassssssssssasasass i
AB STRAK e ttstssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssassssssssssssassssssssssssssassssssssssasasasssssnses ii
AB STRACT wtttscssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssasssssssssssssssssssssssssssasass iii
e N 1 iv
DA e I AN 1 vi
DAFTAR GAMBAR wootitsiscmssssssmssssssssssssssssssssssassssssssssssssssssssssssssssssssssssssssssassssssssssssassssssssssssssassssssssssasasass ix
DAFTAR TABEL wottisissssssssssssmssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssassssssssssssassssssssssssssasassssssssssasasass X
DAFTAR LAMPIRAN stcsccisusesmsssssssassssssssssssssssssssssssssssssssssssssssssassssssssssssssassssssssssssasasssssssssssssssssssssssasasass xi
BAB |. PENDAHULUAN .cioiitsrsmssssmsssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssasasssssssssssssssssssssssssssasas 1
L.l Latar Belakang .......oovuiiiiiiiiiciiceeeeie e e e e e e e e aaaan 1
1.2 RUMUSAN MASAIAN .......uuiiii e e e aeeae 3
1.3 TUJUAN TUGAS AKRNIE ..ottt 4
1.4 Kontribusi/ Manfaat Tugas AKNIE .........c.oooiiiiii e e 4
BAB Il. TINJAUAN PUSTAKA coissmsmsssssmssssssssssssssssssssssssssssssssssssssssssssssssssssssssasssssssssssssssssssssssssssssases 5
2.1 PEIMASAIAN ......iiiiiiie ettt e et e e e e e et e et e e e e e e e e e e e e e e ana e aeee 5
2.1.1 Pengertian PEMAaSAran...........couuuuiiiiieeeeeeeeeiie e e e e e e e et s e e e e e e e eeataa e e e eeeeeenanes 5
2.2 SUrategi PEMASAIAN. ......uuuiiiiiiiiiiiiiiiiie bbb 5
2.2.1 Pengertian Strategi PEMAaSAran ...........ccooevviuiiiiiiii e e e e e e eeannns 5
2.2.2 Komponen Strategi PEMASAIaN ..........cccoivviiiiiiiiii e e e e e e e eeeanns 6
2.3 Bauran Pemasaran (Marketing MiX).............uuuuuumuummmmmmiiieiiiiieiiineiiiineineeeeenenneenenennnnes 9
2.3.1 Pengertian Bauran Pemasaran (Marketing MiX)............cveiiiiiieiiiiiiiiiiiii e 9
2.3.2 Elemen Bauran Pemasaran (Marketing MiX) .........cccoovvuiiiiiiiiieeiiieeccee e 9
2.4 KeputuSan PemMBDEIAN ............uiiiiiiiiiiiiiiiiiiiiiiii e 14
2.4.1 Pengertian Keputusan Pembelian ..............ooouiiiiiii e 14
2.4.2 Tahapan Keputusan Pembelian ... 14
2.5 Preferensi KONSUMIEBN ........ooouiiiiiie et e e e e e e e e e e e e e e e eeeennnnnnas 15
2.5.1 Pengertian Preferensi KONSUMEN...........ccooviiiiiiiiiii e 15
2.6 PENJUAIAN ... . 15
2.6.1 Pengertian Penjualan ... 15
2.7 KerangKa PiKir.........oioiiiiiii e 16
BAB [ll. METODOLOGI .voireresesesssmsssssssssssssssssssssssssssssssssssssssssssassssssssssssssassssssssssssssassssssssssssssassssssssasases 17
3.1 Waktu dan Tempat Penelitian ...........cccooiiiiiiiiiiiiii e 17
3.2 JENIS PENEIILIAN ...t 17
3.3 Populasi dan SAmIPE ..........uuuuuuiiiiiiiiiiiiiiiiiiiiie i 17
LB L POPUIBSI. ... 17
.32 SAMPEL . e 18

vi



1G24 D - - 18

3.4.1 Jenis dan SUMDEr Dat@.........ccouvviiiiiiiiiiiiiieeeee e 18
3.5 Teknik Pengumpulan Data .............uuuuueuiiimiiiiiiiiiiiiiiiiieiiiiieiiee e 19
3.6 Variabel PENEIITIAIN .........uuuiiiiiiiiiiiiiiiiiiiiiiii bbb 19
3.7 Metode/ Teknik ANAliSIS DaAL@.........uuuuuuuiiiiiiiiiiiiiiiiiiiiiiiiiiiebiiieibb e 20
BAB |V. DESAIN DAN SISTEM .covoiismsmsmsmsmssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssases 22
4.1 Keadaan Umum Obyek Penelitian ...........ccoooveeeiiiiiiiiiiiii e 22
4.1.1 GaMDBDAIAN UMUIM . .ettiiiie e e e e e e e e e e e eetaaaa e e e e e eaeeeeseasnn e eeeeeeeeennes 22
e 2 1o T o PP 23
G V(S o b= T L PP 23
4. 1.4 STUKIUT OFQANISASI ...eevviiiiiiiiiiiiiiiiiiieeieee ettt ettt ettt ettt e e e e e e e e e e e e e e e e e e eeeeeeees 23
4.2 Keadaan Awal Sistem atau Produk...............eeeuuuimiimmiiiiiiiiiiiiii. 25
Nt R =Y 1 1] - | PP 25
A (o] 0 01 1= [PPSR 26
BAB V. HASIL DAN PEMBAHASAN ..irrsssssssmsssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssasases 27
5.1 Profil Responden PeNeltian ..............uuuueiruiiuiiiiiiiiiiiiiiiiiiiiiieeeeeeeeeees 27
5.2 Segmentasi KONSUMEN Tante SAYUN...........ciiieeeiiiiiiiiiiieee e eee e e e e e e 29
I R 1Yo | = SR 29
5.2.2 DEIMOQGIATIS ...ttt 30
I AN 1= o113 (= = 0T 30
5.2.2.2 UIMUT ..ot e ettt e et e e e e e e et e e e e e ea e e e e e nna e e e eenaans 30
5.2.2.3 Pendidikan Terakhir..........coooriiiiiiiiiii e e e 31
5.2.2.4 PEKEIJAAN .....ooiiiiiiiiiiiiiee 32
5.2.2.5 PeNdapatan ............ouuiiiiiiiiiiieiee e 33
5.2.2.6 Status PernikKahan ............oooiriiiiiiiiii et 34
5.2.2.7 Jumlah Anggota Keluarga ............couviiiiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeee 35
5.2.3 PSIKOGIafiS.....cceiiiiiiiei ettt e e 36
5.2.3.1 Gaya NIAUP ...ccoeiiiiiiiiieeeee 36
I T |V (o 1 11 Z= 1 S 36
TG T 1= 1 0 0= PP 39
5.3.1 Tempat Alternatif Pembelian ... 39
5.3.2 KeterjangKaUan ...........ccoouiiiiiiiiiiiiiiieeeeeeeee ettt 40
ST e (01 00 1 U 42
5.4.1 Alasan PembBDelian..........ccoooi i 42
5.4.2 ISi PESAN PrOMOSI.....uuuuiiiiieeiiieiiiiiiie s e e e e e e ettt s e e e e e e e eeeaaaasas e e e e e e eeeeeenannnnaeeeeees 42



BAB VI. KESIMPULAN DAN SARAN cccmmmmmmssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssasasass 44

6.1 KESIMPUIAN ...ttt 44
Y =1 o PP 44
DAFTAR PUSTAKA ctctscisssssrssssssssssssssssssssssssssssssssssssssssss s s sassssssss s sssssssssssssssssasssssssssssssssssssssssssssanes 46
I N L | 51

viil



DAFTAR GAMBAR

Gambar 1. Jumlah konsumen Tante Sayur tahun 2019 - 2021 ...........ciiiiiieeiiieeeiicee e, 1
Gambar 2. Grafik Survei PowerReviews Tahun 2020 - 2021 .........coceviviiiiiieeiieeeeiiiee e 2
Gambar 3. Grafik Survei JakPat Tahun 2022 ............uuuuuuiiiiiiiiiiiiiiiiiiiiii . 3
Gambar 4. Kerangka PIKIr ..............u i 16
(CT=Tga] oF=T ST Moo [o T IF= Ta] SIS Y-\ Y/ | P 23
Gambar 6. STUKEUF OTQANISAS ... ...uuuuuuuuuutiiiiiiiiiiiiiiiieibbibieeeeebbee bbb ennnenannnnnee 24

ix


file:///C:/Users/jesse/Downloads/TA%20Agnes%20Kolin%20(Final).docx%23_Toc149485483
file:///C:/Users/jesse/Downloads/TA%20Agnes%20Kolin%20(Final).docx%23_Toc149485484
file:///C:/Users/jesse/Downloads/TA%20Agnes%20Kolin%20(Final).docx%23_Toc149485485
file:///C:/Users/jesse/Downloads/TA%20Agnes%20Kolin%20(Final).docx%23_Toc149485486
file:///C:/Users/jesse/Downloads/TA%20Agnes%20Kolin%20(Final).docx%23_Toc149485487
file:///C:/Users/jesse/Downloads/TA%20Agnes%20Kolin%20(Final).docx%23_Toc149485488

Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel

OCoO~NOOUITRA~WNPE

19.

DAFTAR TABEL

cVariabel PeNElitIan ..........ovvviiiiiiiiiiiiiiiiiiiiiieeeeeeeeeeeee e 19
. Profil Responden Penelitian ............couviviiiiiiiiiiiiiiiiiiiiiieeeieeeeeeeeeeeeeeeeeee e 27
. Segmentasi Konsumen Berdasarkan Lokasi Tinggal ...........cccceeeevvviiiiiiiiiineeeennn. 29
. Segmentasi Konsumen Berdasarkan Jenis Kelamin ...........ccccoeviiiiiiiiiiiinnneneenn, 30
. Segmentasi Konsumen Berdasarkan UmMUT...........ccoooeviiiieiiiiiiieeeeeeeeeicne e 31
. Segmentasi Konsumen Berdasarkan Pendidikan Terakhir.............ccccevvviiiinnnnn. 32
. Segmentasi Konsumen Berdasarkan Pekerjaan ............ccccccceeeiieeeeeeeeiiiiiiine e, 33
. Segmentasi Konsumen Berdasarkan Pendapatan ..........cccccccvvvvviiiiiiiiiiiiiiiinnnnn. 34
. Segmentasi Konsumen Berdasarkan Status Pernikahan ..............cccccccveeeennnnn. 35
. Segmentasi Konsumen Berdasarkan Jumlah Anggota Keluarga ...................... 35

. Segmentasi Konsumen Berdasarkan Gaya Hidup............cccccooveieeiviiiiiiiinneeeen, 36

. Segmentasi Konsumen Berdasarkan MotiVasi .............ceevvvviiiiiiiiiiiiiiiiiieieeeeeee, 37

. Segmentasi Konsumen Berdasarkan Kesukaan Belanja Online ....................... 37

. Segmentasi Konsumen Berdasarkan Frekuensi Belanja Sayur ...........ccccccce..... 38

. Bauran Pemasaran Tempat Alternatif Pembelian Online .............cccccceeene. 39

. Bauran Pemasaran Tempat Alternatif Pembelian Offline ............ccccccveinnn 39

. Bauran Pemasaran Tempat Motivasi Belanja Di Tempat Lain .......................... 40

. Bauran Pemasaran Tempat AKSES ..........couuiiiiiiiiiiiiiiiiiiiiiiiieeeieeeeeeeeeeeeeeeeeeeeee 40
Bauran Pemasaran Tempat Lokasi Belanja ............ccccevvvvviiiiiii e 41

Tabel 20. Bauran Pemasaran Promosi Alasan Pembelian Konsumen Tante Sayur dan Non-
(0] 518 41T o PP 42
Tabel 21. Bauran Pemasaran Promosi Isi Pesan Promosi Layanan Belanja Tante Sayur.42



Lampiran 1.
Lampiran 2.
Lampiran 3.
Lampiran 4.
Lampiran 5.
Lampiran 6.
Lampiran 7.

DAFTAR LAMPIRAN

Kuesioner Konsumen Tante SAYUr .........cooeuvuuiiiiiiieeeeeeeeiiee e e e 51
Kuesioner Non-Konsumen Tante SAyUr ..............eeuuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiennenes 56
Hasil RESPON KUESIONET .......coiieiiiiiiee e e 61
Contoh Pengolahan Data Alternatif Tempat Belanja dan Keterjangkauan .....66
Tampilan Media Sosial dan Marketplace ............cccccoiiiiieiiiiieciici e, 68
Contoh postingan Instagram @tanteSayur ...........ccoooveeieiiieiieeeeeeeeeeeeeeeeeee e 71
Luaran Penelitian ..............uuuuuuueiiiiiiiiiiiiiiiiiiii e 72

Xi


file:///C:/Users/jesse/Downloads/TA%20Agnes%20Kolin%20(Final).docx%23_Toc149474349
file:///C:/Users/jesse/Downloads/TA%20Agnes%20Kolin%20(Final).docx%23_Toc149474350
file:///C:/Users/jesse/Downloads/TA%20Agnes%20Kolin%20(Final).docx%23_Toc149474351
file:///C:/Users/jesse/Downloads/TA%20Agnes%20Kolin%20(Final).docx%23_Toc149474352

