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LAMPIRAN 

 
Lampiran  1. Kuesioner Penelitian 

 
Kuesioner Penelitian  
“Analisis Brand Awareness Terhadap Keputusan Pembelian Pada 

Mehuli Kitchen Kabanjahe” 

Halo, perkenalkan saya Frandika Sitepu, mahasiswa Politeknik Wilmar 

Bisnis Indonesia, Program Studi Manajemen Pemasaran Internasional. Saat 

ini saya sedang menyusun Tugas Akhir dengan topik “Analisis brand 

awareness terhadap keputusan pembelian pada Mehuli Kitchen Kabanjahe”. 

Dalam rangka menyelesaikan tugas akhir, saya membutuhkan bantuan 

Bapak/Ibu untuk mengisi kuesioner berikut ini. 

 Atas kesediaan Bapak/Ibu meluangkan waktu untuk mengisi kuesioner 

ini, saya mengucapkan terima kasih. 

 
         Hormat saya, 
 
         
         Frandika Sitepu 
 
IDENTITAS RESPONDEN 
 
Nama   : 
Umur    : 
Jenis Kelamin : 
Pekerjaan   : 
Frekuensi pembelian di Mehuli Kitchen: 

 1-3 Kali 

 4-6 Kali 

 7-9 Kali 

 10 Kali 
Mohon untuk memberikan tanda (Ѵ) pada setiap pertanyaan yang anda 
jawab, dengan keterangan sebagai berikut : 
SS = Sangat Setuju 
S = Setuju 
N = Netral 
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TS = Tidak Setuju 
STS = Sangat Tidak Setuju 
Kesadaran Merek (Brand Awareness) 

No  Pertanyaan SS 
5 

S 
4 

N 
3 

TS 
2 

STS 
1 

 Brand Awareness : Recall (X1)      

1. Saya mudah mengenal merek Mehuli 
Kitchen.  

     

2. Saya mudah mengingat merek 
Mehuli Kitchen. 

     

3. Saya mengetahui tentang Mehuli 
Kitchen. 

     

 Brand Awareness : Recognition  (X2)     

4. Mehuli Kitchen memiliki ciri khas 
tertentu. 

     

5. Mehuli Kitchen menjadi pilihan utama 
saya dalam kategori bakery & cake 
shop. 

     

6. Mehuli Kitchen memiliki cita rasa 
yang khas pada setiap produk. 

     

 Brand Awareness : Purchase  (X3)      

7. Mehuli Kitchen menjadi alternatif 
pilihan saya ketika membeli bakery & 
cake shop. 
 

     

8. Saya membandingkan merek Mehuli 
Kitchen dengan merek lain ketika 
membeli bakery & cake shop. 

     

9. Mehuli Kitchen menjadi yang 
terutama ketika saya membeli bakery 
& cake shop. 

     

 Brand Awareness : Consumption  (X4)     

10. Merek Mehuli Kitchen mudah saya 
kenal. 

     

11. Merek Mehuli Kitchen tetap saya 
ingat meskipun saya menggunkan 
merek pesaing. 

     

12. Saya memikirkan Mehuli Kitchen 
ketika saya menggunakan merek 
pesaing. 
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Keputusan Pembelian 

No Pertanyaan  SS 
5 

TS 
4 

N 
3 

TS 
2 

STS 
1 

 Keputusan Tentang Jenis Produk     

13. Mehuli Kitchen memiliki banyak 
varian produk dan rasa. 

     

14. Mehuli Kitchen menyediakan produk 
yang sesuai keinginan saya. 

     

 Keputusan Tentang Bentuk Produk      

15. Produk Mehuli Kitchen memiliki 
desain yang menarik. 

     

16. Produk Mehuli Kitchen memiliki 
tooping yang banyak. 

     

 Keputusan Tentang Merek      

17. Merek Mehuli Kitchen terkenal.      

18. Saya memilih Mehuli Kitchen karena 
sesuai dengan keinginan saya. 

     

 Keputusan Tentang Penjual      

19. Saya membeli produk Mehuli Kitchen 
karena mudah ditemukan.  

     

20. Saya membeli produk Mehuli Kitchen 
karena dekat dengan lokasi saya. 

     

 Keputusan Tentang Jumlah Produk     

21. Saya membeli produk Mehuli Kitchen 
dalam jumlah banyak. 

     

22. Saya membeli produk Mehuli Kitchen 
sesuai dengan jumlah kebutuhan. 

     

 Keputusan Tentang Waktu Pembelian     

23. Saya membeli produk Mehuli Kitchen 
pada saat tersedia diskon atau 
potongan harga. 

     

24. Saya membeli produk Mehuli Kitchen 
pada saat tersedia cashback atau 
uang kembali. 

     

 Keputusan Tentang Cara Pembayaran     

25. Saya membayar secara cicilan atau 
kredit. 

     

26. Saya membayar secara tunai dan 
nontunai.  
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Lampiran  2. Uji Validitas 

 
Hasil uji validitas variabel recall (X1), recognition (X2), purchase (X3), 

consumption (X4), dan Keputusan Pembelian (Y). 

 

Correlations 

 X1.1 X1.2 X1.3 Recall 

X1.1 Pearson Correlation 1 .771
**
 .406

**
 .831

**
 

Sig. (2-tailed)  .000 .000 .000 

N 100 100 100 100 

X1.2 Pearson Correlation .771
**
 1 .578

**
 .904

**
 

Sig. (2-tailed) .000  .000 .000 

N 100 100 100 100 

X1.3 Pearson Correlation .406
**
 .578

**
 1 .813

**
 

Sig. (2-tailed) .000 .000  .000 

N 100 100 100 100 

Recall Pearson Correlation .831
**
 .904

**
 .813

**
 1 

Sig. (2-tailed) .000 .000 .000  

N 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Correlations 

 X2.1 X2.2 X2.3 Recognition 

X2.1 Pearson Correlation 1 .343
**
 .312

**
 .749

**
 

Sig. (2-tailed)  .000 .002 .000 

N 100 100 100 100 

X2.2 Pearson Correlation .343
**
 1 .464

**
 .737

**
 

Sig. (2-tailed) .000  .000 .000 

N 100 100 100 100 

X2.3 Pearson Correlation .312
**
 .464

**
 1 .795

**
 

Sig. (2-tailed) .002 .000  .000 

N 100 100 100 100 

Recognition Pearson Correlation .749
**
 .737

**
 .795

**
 1 

Sig. (2-tailed) .000 .000 .000  

N 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Correlations 

 X3.1 X3.2 X3.3 Purchase 

X3.1 Pearson Correlation 1 .337
**
 .613

**
 .814

**
 

Sig. (2-tailed)  .001 .000 .000 

N 100 100 100 100 

X3.2 Pearson Correlation .337
**
 1 .414

**
 .718

**
 

Sig. (2-tailed) .001  .000 .000 

N 100 100 100 100 

X3.3 Pearson Correlation .613
**
 .414

**
 1 .861

**
 

Sig. (2-tailed) .000 .000  .000 

N 100 100 100 100 

Purchase Pearson Correlation .814
**
 .718

**
 .861

**
 1 

Sig. (2-tailed) .000 .000 .000  

N 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Correlations 

 X4.1 X4.2 X4.3 Consumption 

X4.1 Pearson Correlation 1 .239
*
 .515

**
 .719

**
 

Sig. (2-tailed)  .017 .000 .000 

N 100 100 100 100 

X4.2 Pearson Correlation .239
*
 1 .345

**
 .743

**
 

Sig. (2-tailed) .017  .000 .000 

N 100 100 100 100 

X4.3 Pearson Correlation .515
**
 .345

**
 1 .810

**
 

Sig. (2-tailed) .000 .000  .000 

N 100 100 100 100 

Consumption Pearson Correlation .719
**
 .743

**
 .810

**
 1 

Sig. (2-tailed) .000 .000 .000  

N 100 100 100 100 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Correlations 

 Y1.1 Y1.2 Y1.3 Y1.4 Y1.5 Y1.6 Y1.7 Y1.8 Y1.9 

Y1.1

0 

Y1.1

1 

Y1.1

2 

Y1.1

3 

Y1.1

4 

total

5 

Y1.

1 

Pearson 

Correlation 

1 .369
*

*
 

.534
*

*
 

.582
*

*
 

-

.076 

.391
*

*
 

.313
*

*
 

.303
*

*
 

-

.078 

.269
*

*
 

.234
*
 -

.025 

.016 .566
*

*
 

.533
*

*
 

Sig. (2-

tailed) 
 

.000 .000 .000 .450 .000 .002 .002 .438 .007 .019 .808 .871 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y1.

2 

Pearson 

Correlation 

.369
*

*
 

1 .373
*

*
 

.425
*

*
 

.465
*

*
 

.622
*

*
 

.479
*

*
 

.391
*

*
 

.403
*

*
 

.351
*

*
 

.043 .115 -

.038 

.230
*
 .650

*

*
 

Sig. (2-

tailed) 

.000 
 

.000 .000 .000 .000 .000 .000 .000 .000 .670 .256 .706 .021 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y1.

3 

Pearson 

Correlation 

.534
*

*
 

.373
*

*
 

1 .672
*

*
 

.004 .451
*

*
 

.341
*

*
 

.375
*

*
 

-

.027 

.402
*

*
 

.174 -

.017 

.046 .424
*

*
 

.572
*

*
 

Sig. (2-

tailed) 

.000 .000 
 

.000 .971 .000 .001 .000 .788 .000 .083 .866 .651 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y1.

4 

Pearson 

Correlation 

.582
*

*
 

.425
*

*
 

.672
*

*
 

1 .158 .338
*

*
 

.411
*

*
 

.430
*

*
 

.135 .180 .186 .094 -

.010 

.355
*

*
 

.618
*

*
 

Sig. (2-

tailed) 

.000 .000 .000 
 

.118 .001 .000 .000 .181 .073 .064 .351 .921 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y1.

5 

Pearson 

Correlation 

-.076 .465
*

*
 

.004 .158 1 .389
*

*
 

.639
*

*
 

.485
*

*
 

.629
*

*
 

.211
*
 -

.205
*
 

.063 -

.051 

-

.175 

.484
*

*
 

Sig. (2-

tailed) 

.450 .000 .971 .118 
 

.000 .000 .000 .000 .035 .041 .532 .616 .081 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y1.

6 

Pearson 

Correlation 

.391
*

*
 

.622
*

*
 

.451
*

*
 

.338
*

*
 

.389
*

*
 

1 .497
*

*
 

.479
*

*
 

.240
*
 .420

*

*
 

.089 .083 .006 .351
*

*
 

.656
*

*
 

Sig. (2-

tailed) 

.000 .000 .000 .001 .000 
 

.000 .000 .016 .000 .379 .410 .955 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
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Y1.

7 

Pearson 

Correlation 

.313
*

*
 

.479
*

*
 

.341
*

*
 

.411
*

*
 

.639
*

*
 

.497
*

*
 

1 .666
*

*
 

.489
*

*
 

.313
*

*
 

.048 .001 .149 .158 .732
*

*
 

Sig. (2-

tailed) 

.002 .000 .001 .000 .000 .000 
 

.000 .000 .002 .636 .993 .138 .117 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y1.

8 

Pearson 

Correlation 

.303
*

*
 

.391
*

*
 

.375
*

*
 

.430
*

*
 

.485
*

*
 

.479
*

*
 

.666
*

*
 

1 .455
*

*
 

.272
*

*
 

.084 .068 .137 .249
*
 .707

*

*
 

Sig. (2-

tailed) 

.002 .000 .000 .000 .000 .000 .000 
 

.000 .006 .406 .504 .174 .012 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y1.

9 

Pearson 

Correlation 

-.078 .403
*

*
 

-

.027 

.135 .629
*

*
 

.240
*
 .489

*

*
 

.455
*

*
 

1 .211
*
 -

.005 

.237
*
 .102 -

.134 

.529
*

*
 

Sig. (2-

tailed) 

.438 .000 .788 .181 .000 .016 .000 .000 
 

.035 .959 .018 .312 .185 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y1.

10 

Pearson 

Correlation 

.269
*

*
 

.351
*

*
 

.402
*

*
 

.180 .211
*
 .420

*

*
 

.313
*

*
 

.272
*

*
 

.211
*
 1 .264

*

*
 

.197
*
 .204

*
 .438

*

*
 

.596
*

*
 

Sig. (2-

tailed) 

.007 .000 .000 .073 .035 .000 .002 .006 .035 
 

.008 .049 .041 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y1.

11 

Pearson 

Correlation 

.234
*
 .043 .174 .186 -

.205
*
 

.089 .048 .084 -

.005 

.264
*

*
 

1 .320
*

*
 

.343
*

*
 

.202
*
 .388

*

*
 

Sig. (2-

tailed) 

.019 .670 .083 .064 .041 .379 .636 .406 .959 .008 
 

.001 .000 .043 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y1.

12 

Pearson 

Correlation 

-.025 .115 -

.017 

.094 .063 .083 .001 .068 .237
*
 .197

*
 .320

*

*
 

1 .212
*
 .031 .341

*

*
 

Sig. (2-

tailed) 

.808 .256 .866 .351 .532 .410 .993 .504 .018 .049 .001 
 

.034 .763 .001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y1.

13 

Pearson 

Correlation 

.016 -

.038 

.046 -

.010 

-

.051 

.006 .149 .137 .102 .204
*
 .343

*

*
 

.212
*
 1 .025 .365

*

*
 

Sig. (2-

tailed) 

.871 .706 .651 .921 .616 .955 .138 .174 .312 .041 .000 .034 
 

.804 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y1.

14 

Pearson 

Correlation 

.566
*

*
 

.230
*
 .424

*

*
 

.355
*

*
 

-

.175 

.351
*

*
 

.158 .249
*
 -

.134 

.438
*

*
 

.202
*
 .031 .025 1 .421

*

*
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Sig. (2-

tailed) 

.000 .021 .000 .000 .081 .000 .117 .012 .185 .000 .043 .763 .804 
 

.000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

tot

al5 

Pearson 

Correlation 

.533
*

*
 

.650
*

*
 

.572
*

*
 

.618
*

*
 

.484
*

*
 

.656
*

*
 

.732
*

*
 

.707
*

*
 

.529
*

*
 

.596
*

*
 

.388
*

*
 

.341
*

*
 

.365
*

*
 

.421
*

*
 

1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .001 .000 .000 
 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran  3. Uji Reliabilitas 

 
Hasil Uji Reliabilitas variabel recall (X1), recognition (X2), purchase (X3), 

consumption (X4), dan keputusan pembelian (Y). 

 

Reliability 

Statistics 

Cronbach's 

Alpha 

N of 

Items 

.905 12 

 

 

 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X1.1 43.34 29.621 .687 .894 

X1.2 43.33 29.981 .688 .895 

X1.3 43.82 29.058 .613 .898 

X2.1 43.53 28.938 .620 .898 

X2.2 43.42 30.832 .569 .900 

X2.3 43.76 28.709 .639 .897 

X3.1 43.50 29.545 .647 .896 

X3.2 43.78 29.992 .599 .898 

X3.3 43.65 27.987 .789 .889 

X4.1 43.52 30.373 .592 .899 

X4.2 43.53 30.272 .414 .909 

X4.3 43.65 27.987 .789 .889 
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Reliability Statistics 

Cronbach's 

Alpha N of Items 

.791 14 

 

 

 

 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Y1.1 50.70 26.596 .417 .777 

Y1.2 51.09 26.911 .584 .768 

Y1.3 50.53 26.959 .485 .773 

Y1.4 50.80 26.384 .531 .768 

Y1.5 51.80 26.909 .357 .783 

Y1.6 51.14 26.768 .590 .767 

Y1.7 51.31 24.883 .655 .756 

Y1.8 51.21 25.743 .636 .760 

Y1.9 52.10 25.929 .385 .782 

Y1.10 50.84 27.004 .517 .771 

Y1.11 51.56 27.845 .253 .792 

Y1.12 51.65 28.351 .210 .794 

Y1.13 52.43 27.338 .166 .813 

Y1.14 50.44 28.532 .340 .784 
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Lampiran  4. Hasil Uji Asumsi Klasik 

Hasil Uji Normalitas 

 
 

Hasil Uji Multikolienaritas 

 

Model   Collinearity Statistics 

 Tolerance VIF 

1 (Constant)   

Recall 0,436 2.292 

Recognition 0,322 3.101 

Purchase 0,251 3.990 

Consumption 0,351 2.851 
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Hasil Uji Heteroskedastisitas 
 

 
 

 
Lampiran  5. Hasil analisis regresi linear berganda 

Variabel Standardized Coefficients Beta Sig 

Recall 0,169 0,065 

Recognition 0,447 0,000 

Purchase 0,090 0,451 

Consumption 0,196 0,055 

 
Lampiran  6. Hasil pengujian hipotesis 

Hasil uji T 

Coefficientsa 

Model 
Unstandardized Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 19.113 2.718  7.033 .000 

Recall .556 .298 .169 1.865 .065 

Recognition 1.521 .358 .447 4.252 .000 

Purchase .301 .398 .090 .757 .451 

Consumption .654 .337 .196 1.940 .055 

a. Dependent Variable: KeputusanPembelian 
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Hasil uji F 
ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 2007.108 4 501.777 46.330 .000
b
 

Residual 1028.892 95 10.830   
Total 3036.000 99    

a. Dependent Variable: KeputusanPembelian 
b. Predictors: (Constant), Consumption, Recall, Purchase, Recognition 

 
 

Hasil uji determinasi (R2) 
Model Summaryb 

Model R  R square Adjusted R 

Square 

Std.Error of the 

Estimate 

1 .813a .661 .647 3,291 

c. Predictors: (Constant), Consumption, Recall, Purchase,Recognition 

d. Dependent Variabel : Keputusan Pembelian  
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Lampiran  7. Tabel nilai r tabel 
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Lampiran  8. Tabel t tabel 

 



 

 
 

67 
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Lampiran  9. Tabel F tabel 
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Lampiran  10. Rekapitulasi data hasil kuesioner 

X1.1 X1.2 X1.3 TOTAL X2.1 X2.2 X2.3 TOTAL X3.1 X3.2 X3.3 TOTAL X4.1 X4.2 X4.3 TOTAL Y1.1 Y1.2 Y1.3 Y1.4 Y1.5 Y1.6 Y1.7 Y1.8 Y1.9 Y1.10 Y1.11 Y1.12 Y1.13 Y1.14 TOTAL 

1 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 4 4 4 4 4 4 4 3 4 4 4 55

2 4 4 4 12 1 4 5 10 2 4 2 8 3 2 2 7 1 4 4 2 4 4 2 1 2 5 1 4 2 4 40

3 3 3 2 8 3 4 3 10 3 3 3 9 3 3 3 9 3 4 3 3 3 4 3 3 3 3 3 3 1 4 43

4 4 4 5 13 5 4 5 14 4 4 4 12 5 5 4 14 4 4 5 5 4 4 4 5 5 4 4 5 4 4 61

5 5 5 5 15 5 5 5 15 5 5 5 15 5 3 5 13 5 5 5 5 5 5 5 5 5 5 1 3 1 5 60

6 5 5 5 15 5 4 5 14 5 5 4 14 5 5 4 14 5 4 5 5 4 5 5 5 3 5 4 3 4 5 62

7 5 5 5 15 5 5 5 15 5 5 5 15 5 3 5 13 5 5 5 5 5 5 5 5 3 5 2 2 2 5 59

8 3 3 2 8 2 3 3 8 3 2 1 6 3 4 1 8 4 3 4 4 1 4 1 2 2 4 4 4 4 5 46

9 4 4 5 13 5 5 4 14 5 5 5 15 4 4 5 13 5 5 4 5 4 4 5 3 2 5 5 3 2 5 57

10 3 4 4 11 4 4 3 11 4 3 3 10 3 3 3 9 3 4 3 4 4 3 4 4 3 4 4 4 3 3 50

11 4 5 4 13 5 4 5 14 5 5 4 14 5 5 4 14 4 4 4 4 4 5 5 4 4 4 4 4 3 5 58

12 5 4 3 12 3 5 5 13 4 3 5 12 5 4 5 14 2 5 5 5 4 3 3 4 5 4 4 3 1 4 52

13 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56

14 5 5 5 15 4 5 4 13 4 4 4 12 5 3 4 12 4 5 5 5 5 5 5 5 5 4 4 5 1 4 62

15 5 5 4 14 5 5 5 15 5 5 5 15 5 4 5 14 5 5 5 5 5 5 5 5 5 5 3 4 1 5 63

16 4 4 3 11 4 5 4 13 4 4 4 12 4 4 4 12 5 5 5 4 4 5 4 4 3 3 3 3 1 5 54

17 2 2 4 8 3 3 3 9 4 3 3 10 4 3 3 10 4 3 3 3 2 2 3 3 2 4 4 4 2 5 44

18 5 4 4 13 4 4 4 12 4 4 4 12 4 4 4 12 4 4 5 4 4 4 4 4 4 4 3 3 3 4 54

19 4 4 4 12 4 5 4 13 5 4 4 13 4 4 4 12 5 5 4 4 4 5 4 5 4 4 4 4 4 5 61

20 5 4 4 13 4 4 5 13 5 4 5 14 5 5 5 15 4 4 5 5 4 4 5 4 5 5 5 5 4 4 63

21 4 4 4 12 4 4 4 12 4 5 5 14 5 4 5 14 5 4 4 4 3 3 4 3 3 3 3 3 5 4 51

22 5 5 5 15 5 4 3 12 5 4 5 14 3 4 5 12 5 4 5 5 3 3 4 2 3 4 3 3 2 4 50

23 3 3 3 9 3 4 2 9 4 3 2 9 3 2 2 7 5 4 3 3 4 4 2 3 3 5 5 4 1 5 51

24 2 3 2 7 2 2 2 6 2 2 2 6 3 2 2 7 2 2 2 2 3 2 2 2 2 2 2 3 2 2 30

25 3 3 2 8 3 4 4 11 3 3 3 9 3 4 3 10 3 4 3 3 3 3 3 4 5 4 3 4 3 4 49

26 5 5 5 15 4 5 5 14 5 4 4 13 5 5 4 14 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70

27 3 3 3 9 2 3 2 7 3 2 3 8 3 2 3 8 3 3 3 3 2 3 2 3 2 3 2 2 1 5 37

28 4 5 4 13 4 3 4 11 4 4 4 12 4 4 4 12 4 3 5 4 4 4 4 4 3 4 3 3 1 4 50

29 4 4 4 12 5 5 4 14 5 3 4 12 4 3 4 11 5 5 5 5 5 5 5 5 3 4 1 3 1 4 56

30 5 5 3 13 3 4 3 10 5 3 4 12 4 4 4 12 4 4 5 4 3 4 3 4 3 4 3 2 2 4 49

31 5 5 5 15 4 5 4 13 4 5 4 13 5 5 4 14 5 5 5 4 4 5 4 4 3 4 5 3 2 4 57

32 5 5 5 15 5 5 5 15 4 4 5 13 5 5 5 15 5 5 5 5 4 5 5 4 4 5 3 3 1 5 59

33 4 5 4 13 3 4 4 11 4 3 4 11 5 3 4 12 5 4 5 5 3 4 4 4 3 4 3 3 1 5 53

34 4 5 4 13 3 4 3 10 5 4 3 12 4 4 3 11 5 4 5 5 3 4 4 4 2 4 3 5 2 5 55

35 4 4 3 11 3 4 3 10 4 4 4 12 4 3 4 11 5 4 5 5 3 4 4 3 3 4 4 4 1 5 54

36 4 4 3 11 4 4 4 12 3 4 4 11 4 3 4 11 5 4 5 5 3 4 4 3 3 4 3 3 3 5 54

37 5 5 4 14 3 4 4 11 3 4 4 11 4 4 4 12 5 4 5 5 4 4 4 4 3 4 4 4 3 5 58

38 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 5 4 5 5 3 4 3 3 3 5 4 4 3 5 56

39 4 4 4 12 3 4 4 11 3 4 3 10 4 4 3 11 5 4 5 5 3 4 3 4 2 4 3 4 2 5 53

40 5 5 5 15 3 5 5 13 5 4 5 14 3 4 5 12 5 5 4 5 5 4 5 5 5 5 2 5 3 5 63

41 4 5 5 14 4 3 4 11 5 3 5 13 5 5 5 15 2 3 4 3 5 4 5 5 4 5 3 3 3 5 54

42 4 4 3 11 4 3 3 10 4 4 4 12 4 4 4 12 4 3 4 4 5 3 5 5 4 4 2 2 3 5 53

43 4 4 4 12 4 5 4 13 5 4 5 14 4 4 5 13 5 5 5 5 5 4 5 5 5 4 3 3 3 5 62

44 4 5 5 14 5 5 5 15 5 4 5 14 5 5 5 15 5 5 5 4 4 5 5 5 4 5 3 3 3 5 61

45 4 4 4 12 4 4 3 11 4 4 3 11 4 4 3 11 4 4 3 4 4 4 4 4 4 4 4 4 4 5 56

46 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 4 5 5 5 4 5 5 5 4 5 5 5 4 5 66

47 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56

48 4 5 5 14 4 3 5 12 5 4 3 12 3 5 3 11 4 3 5 5 4 4 5 5 3 4 5 3 5 4 59

49 4 4 4 12 3 4 3 10 3 4 3 10 4 3 3 10 5 4 5 5 3 4 3 4 2 4 3 5 2 5 54

50 4 4 4 12 3 4 3 10 3 4 3 10 4 4 3 11 4 4 5 5 3 4 3 4 2 4 4 3 4 5 54

51 4 4 3 11 4 4 3 11 3 4 3 10 4 3 3 10 5 4 5 5 3 4 3 4 2 4 3 3 2 5 52

52 4 4 4 12 4 4 4 12 3 4 3 10 4 5 3 12 5 4 5 5 3 4 3 4 2 4 4 4 2 5 54

53 4 4 4 12 4 4 4 12 4 4 3 11 4 3 3 10 5 4 5 5 3 4 3 4 3 5 4 3 2 5 55

54 4 4 3 11 4 4 3 11 4 3 3 10 4 4 3 11 5 4 5 5 2 3 3 4 3 4 4 4 2 5 53

55 4 4 3 11 4 4 3 11 3 3 4 10 4 3 4 11 5 4 5 5 2 4 3 4 2 4 4 3 2 5 52

56 4 4 3 11 4 4 4 12 4 4 3 11 4 4 3 11 5 4 5 5 3 4 4 4 3 4 4 4 2 5 56

57 4 4 3 11 4 4 3 11 3 4 3 10 4 3 3 10 5 4 4 4 3 4 4 4 2 4 4 3 2 5 52

58 4 4 3 11 4 4 3 11 3 4 4 11 4 5 4 13 5 4 5 5 3 4 4 4 2 4 4 3 2 5 54

59 4 4 3 11 4 4 3 11 3 4 3 10 4 4 3 11 5 4 5 5 3 4 4 4 2 4 4 4 2 5 55

60 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 5 4 5 5 3 4 4 5 4 5 4 4 2 5 59

61 5 5 4 14 5 5 5 15 4 4 5 13 5 4 5 14 5 5 5 5 4 5 5 4 3 5 4 3 2 5 60

62 4 4 3 11 4 4 3 11 4 3 4 11 4 3 4 11 4 4 5 5 3 4 4 4 2 4 3 3 4 5 54

63 4 4 4 12 4 4 3 11 4 4 4 12 4 4 4 12 4 4 5 5 3 4 4 4 3 4 4 4 2 5 55

64 4 4 3 11 4 4 3 11 4 3 4 11 4 4 4 12 5 4 5 5 3 4 4 4 3 4 4 3 2 5 55

65 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 5 4 5 5 3 4 3 4 2 4 3 3 2 5 52

66 4 4 3 11 4 4 3 11 4 3 4 11 4 5 4 13 5 4 5 5 3 4 4 4 2 4 3 3 4 5 55

67 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 5 4 5 5 4 4 4 4 3 5 4 4 2 5 58

68 4 4 3 11 4 4 3 11 4 3 4 11 4 4 4 12 5 4 5 5 3 4 4 4 3 4 4 3 2 5 55

69 4 4 4 12 4 4 3 11 4 3 4 11 3 5 4 12 4 4 5 5 3 4 4 4 3 5 4 3 4 5 57

70 4 4 4 12 4 5 4 13 4 4 4 12 4 4 4 12 5 5 5 5 4 5 4 4 4 5 4 4 3 5 62

71 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 5 4 5 5 3 4 4 4 3 4 4 4 3 5 57

72 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 5 4 5 5 4 4 4 4 4 5 4 4 4 5 61

73 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 5 4 5 4 4 4 4 4 4 5 4 4 3 5 59

74 4 4 4 12 4 4 4 12 5 3 4 12 4 4 4 12 5 4 5 4 3 4 4 4 3 5 4 3 2 5 55

75 4 4 4 12 5 4 4 13 4 4 5 13 4 3 5 12 4 4 5 4 4 4 4 4 2 5 4 4 3 5 56

76 5 5 4 14 5 4 4 13 4 3 4 11 4 4 4 12 5 4 5 4 3 4 4 4 3 5 4 4 3 5 57

77 4 4 3 11 4 4 4 12 4 4 4 12 4 3 4 11 5 4 5 4 2 4 4 4 2 4 3 2 2 5 50

78 5 4 4 13 4 5 3 12 4 3 4 11 4 3 4 11 5 5 5 5 4 4 4 4 3 5 4 3 3 5 59

79 5 5 3 13 4 4 4 12 4 4 4 12 4 4 4 12 4 4 5 4 3 4 4 4 3 4 4 4 2 5 54

80 5 5 4 14 4 4 4 12 4 4 4 12 4 4 4 12 5 4 5 4 4 4 4 4 3 5 4 3 3 5 57

81 5 5 4 14 4 4 4 12 4 4 4 12 4 3 4 11 4 4 5 4 3 4 4 4 2 5 4 4 4 5 56

82 4 4 4 12 5 4 4 13 4 3 4 11 4 5 4 13 5 4 5 4 3 4 4 4 2 5 4 3 2 5 54

83 5 5 4 14 5 4 3 12 4 4 4 12 4 5 4 13 5 4 5 4 3 4 4 4 3 5 4 3 2 5 55

84 5 4 3 12 5 4 3 12 4 3 4 11 4 5 4 13 5 4 5 4 3 4 4 4 2 4 4 4 4 5 56

85 4 4 3 11 5 4 3 12 4 3 4 11 4 5 4 13 4 4 5 4 3 4 3 4 2 5 4 3 4 4 53

86 4 4 3 11 5 4 3 12 4 3 4 11 3 5 4 12 4 4 4 4 3 4 3 4 2 4 4 4 2 5 51

87 5 5 4 14 4 4 3 11 4 4 3 11 4 4 3 11 5 4 5 4 2 4 4 4 2 4 4 2 4 5 53

88 5 4 3 12 5 4 3 12 4 3 4 11 3 3 4 10 4 4 5 4 3 4 4 4 3 4 4 3 4 5 55

89 4 4 3 11 3 4 3 10 4 4 4 12 3 5 4 12 4 4 5 4 2 4 3 4 2 5 4 5 4 5 55

90 4 4 3 11 5 3 3 11 5 4 4 13 3 4 4 11 5 3 5 4 2 4 3 4 2 5 4 4 2 5 52

91 4 4 3 11 4 4 4 12 4 3 4 11 4 5 4 13 4 4 4 4 3 4 4 4 4 4 4 5 3 5 56

92 4 4 3 11 4 4 3 11 4 4 4 12 4 5 4 13 5 4 5 5 3 4 4 4 2 4 4 3 4 5 56

93 4 4 3 11 4 4 4 12 4 3 4 11 5 5 4 14 5 4 5 4 2 5 4 4 2 5 4 4 3 5 56

94 4 4 3 11 4 4 4 12 4 4 4 12 4 5 4 13 5 4 5 4 3 4 4 4 4 5 4 3 3 5 57

95 4 4 3 11 4 4 3 11 4 3 4 11 4 3 4 11 4 4 5 4 3 4 4 4 4 5 4 4 3 5 57

96 4 4 3 11 5 4 5 14 4 4 4 12 3 5 4 12 5 4 5 4 3 4 4 4 2 5 4 4 5 5 58

97 5 4 3 12 5 4 4 13 5 4 4 13 4 5 4 13 5 4 5 5 3 4 4 4 4 5 4 4 5 5 61

98 5 5 3 13 4 5 5 14 4 4 4 12 3 5 4 12 5 5 5 4 3 4 4 4 4 5 4 3 5 5 60

99 5 4 3 12 4 4 5 13 4 4 4 12 4 5 4 13 5 4 4 4 3 5 4 4 4 5 4 3 4 5 58

100 4 4 4 12 4 5 3 12 4 4 4 12 4 5 4 13 5 5 5 4 3 4 4 4 3 5 4 5 5 5 61

Keputusan Pembelian 

No

Recall Recognition Purchase Consumption
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Lampiran  11. Hasil Jawaban Kuesioner 

 

Brand Awareness Jawaban  Frekuensi(%) 

No Dimensi Pertanyaan   STS TS N S SS   

1 Recall  (X1) 

1. Saya mudah mengenal 
merek Mehuli Kitchen 

0 2 6 63 29 100 

2. Saya mudah mengingat 
merek Mehuli Kitchen 

0 1 6 65 28 100 

3. Saya mengetahui tentang 
Mehuli Kitchen 

0 4 36 45 15 100 

2 
Recognition 

(X2) 

1. Mehuli Kitchen memiliki ciri 
khas tertentu 

1 3 15 57 24 100 

2. Mehuli Kitchen menjadi 
pilihan utamasaya dalam 
kategori bakery & cake shop 

0 1 8 70 21 100 

3. Mehuli Kitchen memiliki cita 
rasa yang khas pada setiap 
produk 

0 3 36 42 19 100 

3 
Purchase 

(X3) 

1. Mehuli Kitchen menjadi 
alternatif pilihan saya ketika 
membeli bakery & cake shop 

0 2 15 61 22 100 

2. Saya membandingkan 
merek Mehuli Kitchen dengan 
merek lain ketika membeli 
bakery & cake shop 

0 3 28 60 9 100 

3. Mehuli Kitchen menjadi 
yang terutama ketika saya 
membeli bakery & cake shop 

1 3 19 61 16 100 

4 
Consumption 

(X4) 

1. Merek Mehuli Kitchen 
mudah saya kenal 

0 0 18 63 19 100 

2. Merek Mehuli Kitchen tetap 
saya ingat meskipun saya 
menggunakan merek pesaing 

0 4 22 44 30 100 

3. Saya memikirkan Mehuli 
Kitchen ketika saya 
menggunakan merek pesaing 

1 3 19 61 16 100 
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Keputusan Pembelian Jawaban  Frekuensi(%) 

No Dimensi Pertanyaan   STS TS N S SS   

1 Jenis Produk 

1. Mehuli Kitchen memiliki 
banyak varian produk dan 
rasa 

1 3 4 29 63 100 

2. Mehuli Kitchen 
menyediakan produk sesuai 
keinginan saya 

0 1 8 70 21 100 

2 Bentuk Produk  

1. Produk Mehuli Kitchen 
memiliki desain yang 
menarik 

0 1 7 16 76 100 

2. Produk Mehuli Kitchen 
memiliki topping yang 
banyak 

0 2 6 42 50 100 

3 Merek 

1. Merek Mehuli Kitchen 
terkenal 

1 9 49 31 10 100 

2. Saya memilih Mehuli 
Kitchen karena sesuai 
dengan keinginan saya 

0 2 8 72 18 100 

4 Penjual 

1. Saya membeli produk 
Mehuli Kitchen karena 
mudah ditemukan 

1 4 19 57 19 100 

2. Saya membeli produk 
Mehuli Kitchen karena dekat 
dengan lokasi saya 

1 3 9 70 17 100 

5 Jumlah Produk 

1. Saya membeli produk 
Mehuli Kitchen dalam 
jumlah banyak 

0 32 36 22 10 100 

2. Saya membeli produk 
Mehuli Kitchen sesuai 
dengan jumlah kebutuhan 

0 1 4 53 42 100 

6 
Waktu 

Pembelian 

1. Saya membeli produk 
Mehuli Kitchen pada saat 
tersedia diskon atau 
potongan harga 

3 5 24 61 7 100 

2. Saya membeli produk 
Mehuli Kitchen pada saat 
tersedia cashback atau uang 
kembali 

0 6 44 39 11 100 

7 
Cara 

Pembayaran 

1. Saya membayar secara 
cicilan atau kredit 

13 34 23 23 7 100 

2. Saya membayar secara 
tunai dan nontunai 

0 1 1 19 79 100 

 
 
 
 
 
 
 
 
 


