
 
 

52 
 

DAFTAR PUSTAKA 

Asep Hermawan, Husna Leila Yusran: Penelitian bisnis : pendekatan kuantitatif. (2017).  | 

OPAC Perpustakaan Nasional RI. (2017). Retrieved January 28, 2023, from 

https://opac.perpusnas.go.id/DetailOpac.aspx?id=1306914  

Anderhofstadt, B., & Spinler, S. (2019). Factors affecting the purchasing decision and 
operation of alternative fuel-powered heavy-duty trucks in Germany – a delphi study. 
Transportation Research Part D: Transport and Environment, 73, 87–107. 

https://doi.org/10.1016/j.trd.2019.06.003  

Alfan Fahmi Pangestu Ramadhan, F. M. (2022). PENGARUH MEDIA SOSIAL INSTAGRAM 

DAN KUALITAS JIMEA | Jurnal Ilmiah MEA ( Manajemen , Ekonomi , dan Akuntansi ). 

6(3), 2272–2295. 

Aulia Nanda Pratiwi. (2022). Pengaruh Social Media Marketing Dan Sikap Konsumen 

Terhadap Keputusan Pembelian Sepeda Motor Trail Di Cv. Greentech Kawasaki 

Cabang Bangun Jaya. Hirarki : Jurnal Ilmiah Manajemen Dan Bisnis, 4(2), 659–668. 

https://doi.org/10.30606/hirarki.v4i2.1518 

Budiman, S. (2021). The Effect of Social Media on Brand Image and Brand Loyalty in 

Generation Y. Journal of Asian Finance, Economics and Business, 8(3), 1339–1347. 

https://doi.org/10.13106/jafeb.2021.vol8.no3.1339 

Brown, C., et al. (2021). Enhancing Customer Relationships through Instagram Marketing: 

A Study of Consumer Perceptions. Journal of Business and Marketing, 36(4), 521-537. 

Chen, L., et al. (2021). Social Media Engagement and Consumer Purchase Intention: The 

Mediating Role of Brand Attitude. Journal of Business and Marketing, 37(2), 214-231. 

Garcia, M., et al. (2022). The Impact of Instagram Marketing on Consumer Purchase 

Decisions. Journal of Marketing Research, 50(3), 385-401. 

Hidayatullah, M. F., Wadud, M., & Roswaty, R. (2020). Pengaruh Promosi dan Inovasi 

Produk terhadap Keputusan Pembelian Mobil Toyota Avanza (Studi Kasus di Auto 2000 

Veteran Palembang). Jurnal Nasional Manajemen Pemasaran & SDM, 1(2), 19–31. 

https://doi.org/10.47747/jnmpsdm.v1i2.126 



 
 

53 
 

Muhammad, S. (2021). Pengaruh Sosial Media Marketing Instagram Terhadap Keputusan 

Pembelian Konsumen Pada Toko Batik Al-Fath Kota Jambi. Repository UIN Sultan 

Jambi, 1–108. http://repository.uinjambi.ac.id/6601/1/skripsi sukron Watermark.pdf 

Muslihah, F. (2018). Fasihatul Muslihah. (2018), Pengaruh Sosial Media Marketing 

Instagram Terhadap Keputusan Pembelian Produk Fashion Dalam Pandangan Islam. 

http://link.springer.com/10.1007/978-3-319-76887- 

Nur, E. D. P. (2021). The Impact of Social Media on Firm Value: A Case Study of Oil and 

Gas Firms in Indonesia. Journal of Asian Finance, Economics and Business, 8(3), 

0987–0996. https://doi.org/10.13106/jafeb.2021.vol8.no3.0987 

NURAHMAH LATIEF. (2019). PENGARUH MEDIA SOSIAL INSTAGRAM TERHADAP 

OMZET PENJUALAN HANDPHONE PADA DP STORE MAKASSAR. 5–10. 

http://eprints.unm.ac.id/14598/ 

Pruda, F. (2022). Pengaruh Sosial Media Instagram Marketing Terhadap Brand Image 

Consina Pada Saat Pandemi Covid-19 ( Studi Kasus Mahasiswa Pecinta Alam DIY ) 

The Influence Of Social Media Instagram Marketing On Consina ’ s Brand Image During 

The Covid-19 Pandemic ( Case S. 19(2005). 

Qazzafi, S. (2019). Consumer Buying Decision Process Toward Products. September. 

Refiani, A. S., & Mustikasari, A. (2020). Analisis pengaruh sosial media marketing melalui 

Instagram terhadap keputusan pembelian. E-Proceeding of Applied Science, 6(2), 

2753–2758. 

Sastirifa, N. N., & Hasbi, I. (2022). Pengaruh Sosial Media Marketing Instagram Terhadap 

Keputusan Pembelian Pada Saspphire Grup Purwokerto. EProceedings, 2299–2306. 

https://openlibrarypublications.telkomuniversity.ac.id/index.php/management/article/vie

w/18317/17896 

Smith, A., & Johnson, L. (2022). The Impact of Instagram Marketing on Consumer 

Engagement. Journal of Marketing Research, 48(2), 215-230. 

 



 
 

54 
 

 Zhang, J., Li, S., Cao, Y., & Shi, Y. (2020). "The Impact of Customer Experience on 

Customer Loyalty: A Study of the Mediating Role of Product Quality." Journal of 

Business Research, vol. 119, pp. 548-556. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


