DAFTAR PUSTAKA

Kotler, P., Armstrong, G., Wong, V., & Saunders, J. (2021). Principles of Marketing.
Pearson Education Limited.Rosenbloom, B. (2017). Marketing Channels: A
Management View. Cengage Learning.Schiffman, L. G., & Kanuk, L. L. (2010).
Consumer Behavior. Pearson Education, Inc.Keller, K. L., Parameswaran, M. G., &
Jacob, I. (2011). Strategic Brand Management: Building, Measuring, and Managing
Brand Equity. Pearson Education, Inc.Chaffey, D. (2019). Digital Marketing:
Strategy, Implementation and Practice. Pearson Education Limited.Belch, G. E., &
Belch, M. A. (2018). Advertising and Promotion: An Integrated Marketing
Communications Perspective. McGraw-Hill Education.Armstrong, G., & Kaotler, P.
(2021). Marketing: An Introduction. Pearson Education Limited.Czinkota, M. R., &
Ronkainen, I. A. (2013). International Marketing. Cengage Learning.Keegan, W. J.,
& Green, M. C. (2017). Global Marketing. Pearson Education Limited.Schiffman, L.
G., Kanuk, L. L., & Hansen, H. (2022). Consumer Behavior: A European Outlook.
Pearson Education Limited.

POLITEKNIK WILMAR BISNIS INDONESIA 39



